
BAHRAIN AIRPORT SERVICES

V.2 2023BRAND GUIDELINES



BAS GUIDELINES www.bas.com.bh

© Bahrain Airport Services, 2023 All rights reserved.The concepts and components comprising BAS identity are protected by copyright. 
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INTRODUCTION 

Welcome to Bahrain Airport services [BAS]

Our brand is our story that will never ends.
In this few pages we will take you into our core heart that pulse the story behind our brand.

We provide unparalleled, efficient, reliable ground handling services to airline and cargo clients, and to offer passengers with a safe, exemplary traveling 
experience, with full adherence to the international aviation industry standards.

Handling aircraft, that’s what we do, we provide a world-class ground handling services, consistently offering increased value to its clients, human capital, 
shareholders and community.
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POSITIONING STATEMENT 

For Airlines, cargo clients and passengers. Bahrain Airport services [BAS] is the unparalleled, efficient and reliable ground handling service provid-
er in Kingdom of Bahrain that delivers a world-class ground handling services so they can have a safe, exemplary traveling experience, with full  
adherence to the international aviation industry standards. Because [BAS] value the human life and health above all, take the necessary measures 
to guard the airport, aircrafts and all operations from being in any state of danger.

The slogan

Handling with care
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BRAND VALUES 

•	 Quality: 
•	 Trust:
•	 Growth: 

High Quality Services
Trusted service provider
Corresponding to growing market

Handling with care
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THE BRANDMARK

Our brandmark lies at the very centre of our successful visual identity. BAS 
employs a shape of an aircraft deploying out in a shape of the letter B  
combined with a dual language logotype as its main brandmark.

This device must be used consistently and with integrity at all times. It must 
not be altered in any way whatsoever, and the guidelines given here as to its 
use should be carefully followed.
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PRIMARY BRANDMARK

The symbol  

Arabic logotype

English logotype
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SECONDARY LOGO
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SECONDARY LOGO – ACRONYM ENGLISH
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SECONDARY LOGO – ACRONYM ARABIC
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RESTRICTED – SIGNAGE 
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RESTRICTED – SIGNAGE 

Directional to BAS HOUSE
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Department’s name
إسم ا�دارة 

Department’s name
  إسم ا�دارة

Department’s name
  ا�دارة إسم

RESTRICTED – SIGNAGE 

Main building signage – panel

Department’s Building 

Directional to department’s Building 
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COLOUR PANTONE

200 C 255 CCool Gray 9 C
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HOW TO RIGHT OUR NAME

Bahrain Airport Services (BAS)

 خدمات مطار البحرين )باس( 
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CLEAR SPACE AND
MINIMUM SIZE

MINIMUM SIZE 23MM

CLEAR SPACE

The BAS brand logo must always be surrounded by a minimum clear 
space area, free of any other elements. It also has a minimum size 
ruling to ensure maximum visibility.

The clear space area, is equal to the height of the aircraft in our logo. 
This rule applies to all sizes and instances of reproduction.

The minimum size is 23 mm and it should
never appear any smaller than this size.
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LOGO COLOUR
VARIATIONS

The examples below display the approved colour 
variations of the BAS brand logo. To preserve the 
integrity of the logo and to reinforce our brand 
positioning, do not alter these colour variations 
in any way.

FULL COLOUR
The full-colour positive is the preferred colour variation 
of the BAS brand logo. Use this logo whenever 
possible, for all types of applications.

GREYSCALE
The greyscale version of our logo is used where colour 
is not available, for example, a press advert.

SINGLE COLOUR VERSION
A single colour logo is used where production is very 
restricted, for example,foil, varnish,embroidering the 
logo on a uniform, etc.

1. COLOUR
    4 colour
    process (CMYK) or RGB

2. GREYSCALE
    1 Colour
    100% GRAY

3. SINGLE COLOUR
    1 Color
    100% BLACK (SOLID)

1 2

3
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LOGO CORRECT 
USAGE

In using our logo, our goal is always visual impact and 
clear visibility. The examples on this page demonstrate 
how to select the appropriate colour variation of the
logo for a variety of backgrounds.

The full-color positive variation will provide the  
greatest contrast and dimensionality on a white.  
The full-color reverse variation should be limited to
black or dark-coloured backgrounds.

Avoid placing the full-colour logo variations on  
backgrounds similar in colour to the logo, as they do 
not provide enough contrast. In these situations, use a 
solid logo variation.

In situations where use of color is not possible, use 
the greyscale positive variation on white backgrounds, 
or the greyscale reverse on black backgrounds.
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LOGO INCORRECT
USAGE

The following logos are examples of incorrect logo 
usage. Keep in mind, any alteration, apart from 
proportionate scaling of our logo, is considered
incorrect usage.

Drop shadows should never be used

The logo should never be stretched or 
distorted

The logo should not be positioned on a 
busy or patterned background

Key lines should never be used to outline 
the logo

The colors of the logo should never be 
changed
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ALTERNATIVE
LOGO FORMAT

In certain circumstances, eg. signage or vehicle livery, 
we have a vertical format lock-up to ensure our logo is 
as big as possible.

MINIMUM SIZE 8 mm
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TYPOGRAPHY

About this font family

Foros(tm) is a modern humanist sanserif font family of 3 
styles. Each style contains beside many other alternatives of 
upper and lowercase letters a ‘unicase’ character set. Foros 
is a development of a modern pattern of rough geometric 
shapes in combination with open  humanistic forms that 
produces a mixture of obstinacy and delicacy.

Regular

Light

BAS
A B C D E F G H I J 
K L M N O P Q R S 
T U V W X Y Z
abcdefghijklmnopqrs 
tuvwxyz

F O C O
100 200 200
A B C D E F G H I J K L M 
N O P Q R S T U V W X Y 
Z 1 2 3 4 5 6 7 8 9 ? ! & 
* # % “ ‘ ( ) . + -
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TYPOGRAPHY

GE Dinar One Medium is a trademark of Boutros International.  
Manufacturer name. 

باس
 أ ب ت ث ج ح خ د ذ ر ز

 س ش ص ض ط ظ ع
غ ف ق ك ل م ن ه و ي

 أ ب ت ث ج ح خ د ذ ر ز س ش ص ض ط
ظ ع غ ف ق ك ل م ن ه و ي

 أ ب ت ث ج ح خ د ذ ر ز س
 ش ص ض ط ظ ع غ ف ق
 ك ل م ن ه و ي 1 2 3 4 5 6

9 8  7 

GE DINER ONE
100 200

- + . ( ) ' » % * ! ؟

Regular

Light
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BRAND
APPLICATIONS
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THANK YOU


