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Driving the Future of Aviation in Bahrain

Welcome to Bahrain Airport Services (BAS), the heartbeat of Bahrain
International Airport and your gateway to the enchanting Kingdom
of Bahrain. Commemorating a history of excellence and innovation
at the heart of Bahrain International Airport for over four decades,
we’ve been at the forefront of providing exemplary aviation services,
ensuring every journey begins and ends with excellence. As the sole
ground handling service provider at Bahrain International Airport,
we take pride in our legacy of innovation, safety, and customer
satisfaction.
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Guiding our commitment to excellence
Outlined here are our vision, mission, and core values that define our path forward.

OurVision

To become a world class pioneer in ground handling services, by
consistently offering increased value to our clients, human capital,
shareholders, and community.

Our Mission

To provide unparalleled, efficient, reliable ground handling services
to airline and cargo clients, and offer passengers a safe, exemplary
traveling experience, with full adherence to international aviation
industry standards.
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Our Core Values

Safety

Security

Service Excellence

Teamwork
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GROUNDING EXCELLENCE,
ELEVATING EXPERIENCES.

The positioning captures the core essence of Bahrain Airport Services (BAS).
It highlights BAS s role in delivering reliable, world class ground operations
that form the foundation for seamless aviation and logistics experiences.
Grounding Excellence reflects BAS s commitment to safety, punctuality,
and uncompromising quality, while Elevating Experiences underscores the
brand s dedication to enhancing the satisfaction of its diverse stakeholders,
including airports, airlines, and logistics partners.

This positioning reaffirms BAS as a trusted enabler of Bahrains aviation and
logistics sector, ensuring operational excellence and an elevated experience
for clients, partners, and employees alike. It emphasizes BAS s pivotal role in
driving Bahrains global aviation presence while fostering seamless connec
tivity and world class service delivery.
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THE LOGO

Our brand logo is an elegant combination
of our distinct brandmark and wordmark.
Together they successfully reflect our
unmistakable visual identity. This logo
system creates a coherent visual rhythm
to lock up and enhance consistency, func
tionality, and Flexibility.
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The system can be adapted for various orientations and appli
cations, from large scale to small screens. There are two logo
system categories PRIMARY LOGO

OFFICIAL LOGO This is the preferred version and should be
used for all Official Usage. The full form of BAS is to be used for
all legal and official documents

PRIMARY LOGO This is the preferred version and should be
used for all User Interfaces. The acronym of the Bahrain Airport
Services is to be used for all customer facing and business to
customer (B2C) applications.
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THE LOGO

OPTIMAL SIZE FOR MINIMUM SIZE MINIMUM SIZE
AN A4 DOCUMENT FORPRINT FOR DIGITAL
The size of the logo depends on the size of the publi
cation or advert in which it s going. Measure the logo Y Ji al oy s s

size by the height of the brand logo. The Minimum size BAHRAIN AIRPORT SERVICES BAHRAIN AIRPORT SERVICES BAHRAIN AIRPORT SERVICES
should be 5mm. The height is as small as you can go

but only on the equivalent of A7 (credit card size). For

non standard or larger sizes, adjust the height propor

tionally and apply the same.

PRIMARY LOGO

OPTIMAL SIZE FOR MINIMUM SIZE MINIMUM SIZE
AN A4 DOCUMENT FOR PRINT FOR DIGITAL
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THE LOGO

The examples displayed here are the approved color
variations of the BAS brand logo. To preserve the logos
integrity, do not alter these color variations in any way.

FULL COLOUR

The preferred color variation of the BAS brand logo is
the full color version on white and brand color back
grounds. Use this logo whenever possible for all types
of applications.
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ON WHITE BACKGROUND
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THE LOGO

A single color logo is used where production

is very restricted, for example, foil, varnish,
embroidering the logo on a uniform, etc. When
applying the logo within a black and white
colour restricted print environment, the logo
must be fully monochromic, as demonstrated
on the right.

On a sufficiently contrasting image, the logo
must be fully monochromic and can be used as
demonstrated on the right.
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ON WHITE BACKGROUND
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LOGO RULES

Logo clearance is the minimum distance from the
edges, borders, or graphical elements of a layout. To get
the most visual impact from the logo, there should be
sufficient clear space on all four sides. The logo should
have enough margins around it to ensure good visibility.
This provides a breathing space for the logo and also
helps it to stand out from the contents that compete
with it. For better visual clarity, the surrounding clear
space should at least be 1 Xth the height of the logo to
the rest of the content.
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LOGO RULES

A minimum exclusion zone has to
surround the brand mark.

Logo clearance is the minimum distance from the
edges, borders, or graphical elements of a layout. To get
the most visual impact from the logo, there should be
sufficient clear space on all four sides. The logo should
have enough margins around it to ensure good visibility.
This provides a breathing space for the logo and also
helps it to stand out from the contents that compete
with it. For better visual clarity, the surrounding clear
space should at least be 1 Xth the height of the logo to
the rest of the content.
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OFFICIAL LOGO
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LOGO RULES

The brand logo is more than the sum of its parts, but its
parts are equally important. Therefore, the team think
ing behind our partnerships, with third party brands,
needs to be expressed visually.

We do this with dual branding. It shows whoss involved,
and allows everyone involved to share the credit and
the responsibility. As BAS will always take the lead,

our brand logo should appear in the left hand corner,
giving space for the partner brands to follow. Alignment
depends on the height or length of the partner identity
and common sense should prevail to exact sizing and
balance. However, we do use a series of simple preset
grids to help you maintain sizing consistency when
using partner identities.
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LOGO RULES

The BAS logos should only ever be used as supplied. Do
not bend, distort, wrap or abuse the form in any way.
Do not add any additional visual effects or tricks to the
Brand Logo. The brand logo should only ever be used
in its natural state as originally designed. There are no
exceptions to this rule.
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The clear space area is equal to the
height of the aircraft in our logo.

The clear space area is equal to the
height of the aircraft in our logo.

The clear space area is equal to the

height of the aircraft in our logo.

The clear space area is equal to the
height of the aircraft in our logo.
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The clear space area is equal to the
height of the aircraft in our logo.

The clear space area is equal to the
height of the aircraft in our logo.

The clear space area is equal to the

height of the aircraft in our logo.

The clear space area is equal to the
height of the aircraft in our logo.
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I H E B RAN D PANTONE 200C
CO LO U R RGB CMYK 186, 12, 47 0, 100, 76, 13
HEX baOc2f

PANTONE 533C

Our four primary brand colours are listed here. They RGB CMYK

form the foundation of BAS s visual identity. These 31,42,68 94,73, 5, 69 1f2a44
colours are used to provide accessibility, simplicity, and HEX

consistency throughout all brand communications.

PANTONE Cool Gray 9C

117,120, 120
0,0,0,70
75787b

RGB CMYK
HEX
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THE BRAND
COLOUR

SECONDARY COLOURS

Our four secondary brand colours are listed here.
The secondary colour palette acts in support of the
core palette. Colours will be used either alone or

in conjunction with some or all of the core brand
colourways.
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PANTONE 185C

RGB 228,0,43
CMYK 0, 100, 89, 0
HEX €4002b

PANTONE 279C

RGB 65, 143,222
CMYK 69,74,0,0
HEX 418fde

PANTONE 032C

RGB 186, 12, 47
CMYK 0, 100, 76, 13
HEX ba0Oc2f

PANTONE 292C

105, 179, 231
55,13,0,0
69b3e7

PANTONE 172C

RGB 247,73, 2
CMYK 0,80,98,0
HEX F74902

PANTONE 305C

89, 203, 232
55,0,1,0
59cbhe8
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THANKYOU

PO Box 22285 BAS.COM.BH

Kingdom of Bahrain 0 o0
+973 17 329559 bahrainairportservices



